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To unify and lead the local travel industry in marketing

and managing the Charleston area as an individual,

meeting, incentive, and group destination to both the

domestic and international markets.

MissionMission
Explore Charleston



5% State Sales Tax on lodging

3% Local Option Sales Tax 

2% State Accommodations Tax (30%)

2% Charleston County Accommodations Tax

1% Local Accommodations Tax

1% Beach Preservation Fee 

14% Taxes paid on lodging in Isle of Palms

SC ACCOMMODATIONS TAXSC ACCOMMODATIONS TAXSC ACCOMMODATIONS TAX



FY26/27 Budget Isle of Palms 
Advertising & Marketing Expense

$886,345

FY26/27 Budget Isle of Palms 
Marketing Support Expense

$216,424

FY26/27 Budget Isle of Palms 
Group Sales Expense

$106,931

FY26/27 Budget Isle of Palms 
Media Efforts Expense

$108,203

FY26/27 Budget Isle of Palms 
Visitor Services Expense

$227,874

New FY BudgetNew FY BudgetNew FY Budget
Breakdown by State TERC CategoriesBreakdown by State TERC CategoriesBreakdown by State TERC CategoriesBreakdown by State TERC Categories



Types of Expenditures for Isle of PalmsTypes of Expenditures for Isle of PalmsTypes of Expenditures for Isle of Palms

IOP

Specific

IOP

Regional

Destination

RD

Beaches 

& Islands

B&I



Looking
Ahead
Looking
Ahead
Working with City staff to
accomplish the following: 

Work with an outside agency toWork with an outside agency to

create a new and unique brandcreate a new and unique brand

Completion of Completion of Walkability studyWalkability study

by the COGby the COG

Continuing to sponsor theContinuing to sponsor the  

IOP Thrives community initiativeIOP Thrives community initiative

Work with an outside agency to

create a new and unique brand

Completion of Walkability study

by the COG

Continuing to sponsor the 

IOP Thrives community initiative

IOP



IOP

Shared StaffShared Staff
Member AllowsMember Allows
for Continuedfor Continued
CollaborationCollaboration

Shared Staff
Member Allows
for Continued
Collaboration

Support a shared staff position to
advance our partnership and IOP goals

Public Information Officer Josh Uys

Important connection to marketing,
media relations and special projects



IOP

Ad Spend Revenue

Return on

Investment

2025-2026 $175,000.00 $7.70 Million

$1 spent

generated

$44.20

2024-2025 $115,000.00 $5.005 Million

$1 spent

generated

$43.50

VRBO
Campaign
VRBO
Campaign



VRBO
Campaign
VRBO
Campaign
Increased investmentIncreased investment

provided for a newprovided for a new  

Isle Of Palms landing page.Isle Of Palms landing page.

Increased investment

provided for a new 

Isle Of Palms landing page.

IOP



Sinclair Media -Sinclair Media -
Digital StreamingDigital Streaming
CampaignCampaign

Sinclair Media -
Digital Streaming
Campaign

Beach Specific

Segmentation

Beach Specific

Segmentation

B&I



WCIV/Channel 4
Know Before You Go
WCIV/Channel 4
Know Before You Go

B&I



Off Season
Campaigns
Off Season
Campaigns

Coastal Living

Fall 2025

Coastal Living

Spring 2026

RD



Social Media
& Google
Campaigns

Social Media
& Google
Campaigns

IOP



Isle of Palms
Municipal Page on
ExploreCharleston.com

Isle of Palms
Municipal Page on
ExploreCharleston.com

IOP



Isle of Palms on
CharlestonAreaBeaches.com
Isle of Palms on
CharlestonAreaBeaches.com

B&I



Off Season
Campaigns
Off Season
Campaigns

RD



WhyWhy
Group BusinessGroup Business
isis
Good BusinessGood Business

Why
Group Business
is
Good Business

90% is fly in business.90% is fly in business.90% is fly in business.

Business travelers tend to spend more when expensesBusiness travelers tend to spend more when expenses

are covered by the company budget.are covered by the company budget.

Business travelers tend to spend more when expenses

are covered by the company budget.

Contracted business and not subject to changes inContracted business and not subject to changes in

the economic climate.the economic climate.

Contracted business and not subject to changes in

the economic climate.

Majority of business is during the Island’s offMajority of business is during the Island’s off

season.season.

Majority of business is during the Island’s off

season.

Many associations are required by their by laws to host at leastMany associations are required by their by laws to host at least

one meeting per year ensuring demand.one meeting per year ensuring demand.

Many associations are required by their by laws to host at least

one meeting per year ensuring demand.



Group SalesGroup Sales
Calendar Year 2025Calendar Year 2025

Group Sales
Calendar Year 2025

Leads sourced: 416Leads sourced: 416

Potential room nights: 187,441Potential room nights: 187,441

EEI: $158,806,494EEI: $158,806,494  

Leads sourced: 416

Potential room nights: 187,441

EEI: $158,806,494 

RD



FAM Tours HostedFAM Tours HostedFAM Tours Hosted Trade Shows AttendedTrade Shows AttendedTrade Shows Attended Site Visits HostedSite Visits HostedSite Visits Hosted

2025 By the Numbers2025 By the Numbers2025 By the Numbers

1212 5757 6666

RD



MeetingsMeetings

MeanMean

BusinessBusiness

Meetings

Mean

Business

Transportation

Retail

Restaurants

Parks &

Attractions

Tours

Lodging



RD

2023 2024 2025

$75,871.00 $92,983.63 $146,485.00

2023 2024 2025

$17,693.00 $25,551.00 $41,628.00

Travel Agent SalesTravel Agent SalesTravel Agent Sales
Direct  Bookings to 

IOP lodging partners

Performance for 2025Performance for 2025Performance for 2025

57% growth in booked revenue 

Year over Year

21% growth in booked revenue 

Year over Year



Earned MediaEarned MediaEarned Media
RD



Chat with a local.

Visitor ServicesVisitor ServicesVisitor Services RD





Ami Calhoun

REACH OUT TO US!

Catherine Dority

cdority@explorecharleston.com

acalhoun@explorecharleston.com

Chris Campbell

ccampbell@explorecharleston.com

Adam Olejarczyk

adam@blueion.com

Laurie Smith

lsmith@explorecharleston.com


	2026-27 Proposed Budget
	SC ACCOMMODATIONS TAX
	New FY Budget
	Types of Expenditures for Isle of Palms
	IOP Specific
	Beaches  & Islands
	Regional Destination
	IOP

	Shared Staff Member Allows for Continued Collaboration
	VRBO Campaign
	VRBO Campaign
	Increased investment provided for a new  Isle Of Palms landing page.

	Sinclair Media - Digital Streaming Campaign
	Beach Specific Segmentation
	WCIV/Channel 4 Know Before You Go
	RD

	Off Season Campaigns
	Social Media & Google Campaigns
	Isle of Palms Municipal Page on ExploreCharleston.com
	Isle of Palms on CharlestonAreaBeaches.com
	Off Season Campaigns
	Why Group Business is Good Business
	Group Sales Calendar Year 2025
	Leads sourced: 416 Potential room nights: 187,441 EEI: $158,806,494
	RD

	2025 By the Numbers
	Meetings Mean Business
	Travel Agent Sales
	Direct Bookings to  IOP lodging partners
	Performance for 2025
	57% growth in booked revenue  Year over Year
	21% growth in booked revenue  Year over Year


	Earned Media
	Visitor Services
	RD
	REACH OUT TO US!


	Laurie Smith
	lsmith@explorecharleston.com
	Catherine Dority

	Adam Olejarczyk
	adam@blueion.com
	Ami Calhoun
	Chris Campbell


