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Executive Summary

City of Isle of Palms Team,

Studio Named Bermudez is delighted to share our work with you, and to discuss all of your branding needs 

and the task at hand, the 2026 Over all planning and implementing of your new branding needs. With over 

20+ years experience in the Design Industry, we are confident that we can deliver a Branding Package that 

will represent your city’s heart beat and true passion through images and words. Thank you for giving us the 

opportunity to work with everyone involved in this endeavor.

We are experienced in the art of image and word combinations. We can bring your story to life in an artistic 

way, making the visitor and community feel welcomed. Whether on a small intimate experience or on a larger 

family experience, this is what we do. We make a connection between your organization (city) and your au-

dience. 

Project management. This is the second value which can make or break the delivery of great ideas. In today’s 

market most businesses are trying to do a lot more with a lot less. Staff are reduced and employees are ex-

pected to do the job of 2 or more persons. We can help manage the day to day process, developing content, 

using the content that is given to us, and migrating the two. We will provide a reasonable schedule that does 

not involve rush charges, to maintain a budget that both parties will agree to. We will manage the creative 

process: the deliverables in terms of ideas and presentations, the production as it relates to printing, and any 

digital media if desired or signage fabrication. We deliver on time and on budget. Everyone wants to proclaim 

that they can do it, but we have the track record to prove it. References will be provided upon request.

The Team. The conductor on this route will be Donald Bermudez. He will facilitate first contact with your team 

and move from concept to execution and production. Isha Lee (copy-writing perspective) will concept with 

Donald to present the first round of creative. We are a multidisciplinary design firm that will subcontract the 

printing for your project. Isha Lee is contracted through our firm as consultant and we have worked on various 

projects together through the years.

Donald  Bermudez

Studio Named Bermudez

Chief Dezignologist
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Studio Named Bermudez

Founded in 2000, Studio Named Bermudez is a multi-disciplinary design firm dedicated to helping organizations 

bring their ideas to life through impactful visual experiences. With expertise spanning Event Branding, Exhibit Design, 

Digital Marketing and Custom Award Design, we offer a unique blend of creativity, strategy, and production know-how 

to deliver solutions that resonate with audiences and achieve business goals.

From concept development to final production, our team ensures every project is executed with precision — on 

time, on budget, and with uncompromising attention to detail. We collaborate closely with our clients to understand 

their vision, then enhance it with innovative design thinking and proven industry expertise. Whether we’re crafting a 

memorable event identity, building a dynamic exhibit, designing a recognition piece that inspires, or creating a digital 

campaign that engages, our work is guided by the belief that great design tells a story and makes a lasting impact.

For over two decades, Studio Named Bermudez has partnered with corporations, nonprofits, and institutions to 

create experiences that not only look exceptional but also serve as strategic tools for communication, engagement, 

and growth. Our mission is simple: to provide design solutions that are both imaginative and practical — helping you 

connect with your audience, celebrate achievement, and strengthen your brand.

1. We consider it a privilege to be your communications partner. We respect the relationship by listening carefully, 

doing our homework and delivering only those solutions that achieve your objectives.

2. We go far beyond “standard” design solutions. For us, the first idea is seldom good enough.

3. We pride ourselves on our exceptional design capabilities, but we never allow artistry to come before strategy. 

Sound thinking is the foundation for everything we create.

4. We get things done with no surprises. From project management to budget control to ongoing communication, we 

have processes in place to ensure your expectations are not only met, but also exceeded.

5. Ethics is everything. We love what we do, but we never compromise our integrity just to get ahead.
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City of Isle of Palms Studio Named Bermudez

Design Approach

Our design theory is based on the Bauhaus movement (theory) which high-lights the hierarchy of messaging either 
through a verbal or a visual. So your dominate message is first, then your secondary message, and your ancillary 
message, whether through visuals or text. With this being said, there is always balance in your presentation. The 
whole piece functions as a piece of art balanced with the technical aspect of graphic design. Our collaborative 
approach allows for an input meeting to share ideas and concerns which is then filtered through our creative 
process. The process is fluid and agile with a little give and take. Then we present 3 concepts based on your input 
and our knowledge base.
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A) Project Management

This is a critical area for us. We know details matter and how they get communicated are very important.
We can set up 40 minute meetings twice a week to discuss deliverables based on a pre-approved agenda 
via Zoom. In person (once a week) phone call discussion as needed. Donald Bermudez will be your point of 
contact. 770-856-0628 (cell)  snbermudez@comcast.net

B) Brand, Vision & Message

Once information is gathered, and we have received our creative input document, we start out with 10 ideas 
in sketch form and since we have 2 elements the seal and a word mark (type driven solution) we will treat as 
2 different marks. However there will be options when the brands are together. So you would have a total of 
20 sketches. We would present these as ideas. Once the team select 3 out of the 10 we will generate them 
as a computer generated option in black and white ideas. Once a final direction has been selected we would 
then generate color options. Once final selection has been approved we will generated all file types and the 
Design Style Guide.

Vision statement and message will coinside with the graphic process. 

Logo, Stationary, Business Cards, Website graphics, Power Point Backgrounds, 
and other branded elements Social Media Support: X, TikTok, Linkedin, Instagram and other platforms.
PMS color pallet, Web Colors and RGB Breakdown.  
Branding Style Guide
File Types vector file, SVG files and all pixel files once brand is finalized.

C) Research
Defining the design problem of the brand (Word Mark) and the crest.
	 • 	 Brand brief input from City of Isle of Palms  
	 • 	 Explore options that relate to your target audience. 
	 • 	 Solidify the research that we have uncovered.
	 • 	 Observative Ethnography an informal review or observation of the fun your island offers
	 • 	 Literature at hand with the history of the island
	 • 	 Qualitative research, Correlational research will be in final report 
		  All measurement will occur months after the brand is in the market place.
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D) Deliverables

A. 	 An executive summary report with findings. 3 weeks within the award date. 
B. 	 All editable files and templates for common needs, such as signage, brochures, web page layout, 			 
	 PowerPoint presentations, social media, report covers, letterheads, business cards, email signatures, etc.
C. 	 Create branding guidelines to ensure consistency in all communications and promotional efforts.	

E) Strategic brand implementation and engagement 
Our general approach would be to meet with all the stakeholders and send a digital package with the 
introduction of the branding package. All files and elements that each group would need to use for their 
specific departments or job use. 

F) Project Budget

$  8,000  	 Research and report 3 weeks from award date after input meeting with team.

$  12,000 	 Concept stage 10 ideas in sketch form on each brand a total of 20 narrowing it down to 3 each 		
		  which would be 6 ideas. 
		  2 to 3 weeks depending on your feed back

$ 	5,000 	 Ads, mood boards, 2 to 3 weeks depending on your feed back  

$  15,000 	 Final concept built out on Social Media Letterhead, BC, Power point backgrounds, Signage
		  Email signatures, Report covers 	(would have to determine how much signage) 				  
		  Does not include fabrication and install cost. 
		  2 weeks depending on your feed back		

$ 	5,000 	 Web page graphic support 1 week depending on your feed back.

$  5,000 	 Maintain Brand over the next 3 years (would need more details to consider if this number 			
		  is accurate with deliverables expected)
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Awarded the Branding project

In person meeting to discuss time frame and deliverables

Start research project 

May 6 RFP Deadline

June 1 

        June 3 

June 5

Present reasearch project         June 16

Feedback/moving forward in the design process

Present concepts select 3 of each  

         June 22

July 8

Present computer renderd ideas 3 of each

Select the final ideas (2) 

July 14

July 15

Outlay of all elements deliveredAugust 1

Release the rest of the elementsAugust 3

Release the rest of the elementsAugust 10

SNB out of the officeStudio Named Bermudez Action ItemCity of Isle of Palms Action Item
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Exhibit Design



Exhibit Design

Office Space



A.N.G.E.L. Award
The King Center

Women to Women Award
Eventions

Salute to Greatness Award
The King CenterAndrew Young Foundation Award



Office Depot







Microsoft Fusion Event 



National Conference of Black Mayors

Microsoft Fusion Event



Civil & Human Rights 
Case For Support



Congressman John Lewis 
75th Birthday Celebration



National Association for Securities Professionals



Annual Trumpet Awards Foundation 



King Holiday Branding



Team’s Background

Donald Edward Bermudez
Is a multifaceted artist with more than 20+ years as a designer and creative strategist. 
Natural artistic talent and innate curiosity inspired Donald Bermudez to pursue a career in graphic 
design and later, creative marketing communications. He received his formal training at the Columbus 
College of Art and Design in Columbus, Ohio, where he earned a B.F.A. in industrial design with a minor 
in graphic design. 

During a tour of military duty in Europe, Donald worked for a German marketing and advertising firm. 
When he returned to the states, he continued to hone his graphic design and technical skills at Dittler 
Brothers, Primerica Financial Services (Travelers Group) and Esprit Creative in Atlanta, Georgia. While 
at Esprit, Donald was promoted to creative director, where he directed multimedia campaigns for 
national clients including Microsoft, Diebold, GE Lighting, IBM and The King Center. 

His resume includes 20 years researching and bringing to life visual stories about the human and civil 
rights struggle. Donald worked directly with civil rights icon Coretta Scott King, Congressman John 
Lewis, Rev. C.T. Vivian, and continues to work with Ambassador Andrew Young, and Ms. Xernona 
Clayton to name a few. Working with these leaders and hearing their firsthand accounts of historic 
events inspired Donald to create the rich tapestry of life experiences that his work represents. 

In 2008, Congressman John Lewis selected Donald to design and submit the annual White House 
Christmas Ornament for Georgia’s 5th Congressional District. The ornament was displayed in the Blue 
Room at the White House. In 2016, Donald’s “I Have a Dream” poster of Martin Luther King, Jr., received 
an award of merit in the HOW International Design Awards competition. 

Donald brings a unique perspective, a wealth of experience and a passion for excellence to every 
project. A native of New Orleans, he lives in the Atlanta area with his wife and three children.	

Isha Lee
Isha’s role includes external communications, copy writing, social media, collateral materials and 
marketing the Center’s special events and programs. She brings extensive nonprofit fundraising and 
communications experience to Studio Named Bermudez. Prior to this role Isha worked as Director 
of Development and Communications for VOX Teen Communications and was Associate Director of 
Philanthropy for The Atlanta Women’s Foundation. She has also worked as a consultant on board 
development, strategic planning and fundraising strategy as well as copy writing, editing and grant 
writing for nonprofits and foundations. 

Born and raised in North Carolina, Lee is a Davidson College alumna where she majored in political 
science and completed the Bonner Scholars community service program.  She was a 2008 Southeastern 
Council of Foundations Hull Fellow and completed the Emory University/GA State University Executive 
Leadership Program for Nonprofit Organizations, and will complete a Masters in Sustainable Business 
in Community from Goddard College in 2012. 



References

Andrew Young Foundation
Sr. Executive Assistant to the Chairman | 
Office Administrator
Patra Marden
pmarsden@andrewyoung.org
404-685-2786

Drummond Printing
Director of Sales
Mark Stanko
Mark.Stanko@drummond.com
404-944-4065

Frierson Media
President
Tony Frierson
Tony@friersonmedia.com
678-949-3027

Carmen Holman
Assistant to the cannon to the Ordinary Office of 
the Bishop The Episcopal Diocese of Atlanta 
Carmenholman@comcast.net
404-849-5436

National Association of Black Journalist
Director of Operations 
Angela Robinson
arobinson@nabj.org

The King Center
Barbara Harrison
Bharrison@thekingcenter.org
404-786-5265

Charles Kelley
Vice President/Business Development
Perfect Image Printing
ckelley @perfectimageprinting.com
404-395-2398

Mack II
Travis Jones
tjones@mackii.com
678-612-6372

Donald Edward Bermudez
2380 Brownstone Ct | Marietta, Georgia 30062

snbermudez@comcast.net
770-856-0628 Cell  |  770-321-1853 Office


